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EDUCATION 

  Guanghua School of Management, Peking University, Beijing 

      Ph.D. Candidate in Marketing, 2008 - Present  

  Kellogg School of Management, Northwestern University, Evanston, USA 

  Visiting Predoctoral Research Fellow, 2011 - 2012 

  School of Management and Economics, Beijing Institute of Technology, Beijing 

  B.A. in Management, 2004 - 2008 

     

RESEARCH INTERESTS 

   Internet Marketing, Promotion, Social Interactions, Bayesian Methods, Choice Models  

PUBLICATIONS 

Wang, Xia, Luping Sun, and Hean Tat Keh (2013)��³&RQVXPHU�5HVSRQVHV�WR�9DULHW\�LQ�

3URGXFW�%XQGOHV��7KH�0RGHUDWLQJ�5ROH�RI�(YDOXDWLRQ�0RGH�´�forthcoming in International 

Journal of Research in Marketing. (equal contribution)    

Su, Meng, Xiaona Zheng, and Luping Sun (2013)��³&RXSRQ�7UDGLQJ�DQG�,ts Impacts on 

&RQVXPHU�3XUFKDVH�DQG�)LUP�3URILWV�´�FRQGLWLRQDOO\�DFFHSWHG�E\ Journal of Retailing. 

(equal contribution)  

Wang, Ping, Luping Sun, and Luluo Peng (2013)��³0RGHOLQJ�3URGXFW�$WWLWXGH�)RUPDWLRQ�

Process in Online Word-of-0RXWK�´�IRUWKFRPLQJ�LQ�Nankai Business Review International. 

(corresponding author) 

Zhao, Zhanbo, Luping Sun, and 0HQJ�6X���������³+RZ�WR�,QFUHDVH�2QOLQH�9LVLWV�DQG�

Sales? An Empirical Study on the Consumer-to-&RQVXPHU�2QOLQH�6WRUHV�´�,Q�proceedings 

of 2012 International Joint Conference on Service Sciences, 130-133. Shanghai, China.   

孙鲁平，汪平，苏萌��������³个性化商品推荐: 基于³最近邻居´的加权协同过滤方法�´�

营销科学学报, 7(4): 1-14.  

汪平，孙鲁平，彭璐珞(2012), ³解析网络口碑的动态交互过程: 一个基于网络回帖行

为的分层贝叶斯选择模型,´ 南开管理评论, 15 (5): 

141-

151.  
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彭璐珞，孙鲁平，彭泗清(2012), ³µ减价 ���¶还是µ打 7 折



Wang, Ping, Luping Sun, and Luluo Peng (2010)��³0RGHOLQJ�3URGXFW�$WWLWXGH�)RUPDWLRQ�

Process in Online Word-of-0RXWK�´�2010 Annual Conference of China Marketing Science, 

Beijing, China.     

彭璐珞，孙鲁平 (2010)，³µ降价 ���¶还是µ打 7 折¶？一个基于调节聚焦匹配理论的折

扣框架效应´，收录于 2010 年 JMS 中国营销科学学术年会论文集。 

HONORS AND AWARDS 

Fellow of 2013 AMA Sheth Foundation Doctoral Consortium, USA, 2013  

President Fellowship of Peking University, 2012 - 2013 

Academic Scholarship of Peking University, 2008 - 2011 

The National Southwest Associated University Guocai Fellowship, 2009 - 2010  

TEACHING INTERESTS 

Marketing Research, Principles of Marketing, Internet Marketing, Quantitative Marketing, 

Applied Statistics in Business  

TEACHING EXPERIENCE 

Marketing Research Methods, Zhanbo Zhao, (gradu 0 0 1 333.5 5ics
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